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20254 18FE : 20256 188H(K) ~ 20254 189H(K) > 20264 18 : 20264 1A7H(K) ~ 20264 1H8H(K)
20256 283E 1 20258 2870(2) ~ 20254 288H(L) > 20264 2B : 20264 2H4H(K) ~ 20264 286H(R)
20254 38E : 20254 3A5E(K) ~ 20254 386H(K) > 20264 3BIE : 20264 3H4H(K) ~ 20264 386H(2)
20254 4FEE 1 20258 4820(K) ~ 2025 483H(K) > 20264 4BFEE : 20264 4F1H(K) ~ 20264 483H(R)
20254 SHFEE : 2025& 5A7HA(K) ~ 20254 5H9H(E) > 20266 SABEE : 20264 5H8H(R) ~ 20264 5H9H (L)
202564 6HE : 20254 684A(K) ~ 2025 686H(E) > 20266 6AFE : 20264 6H3H(K) ~ 20264 6H5H(R)
20254 7AFE : 20256 7A3E(CK) ~ 20254 7H4H(S) > 20266 7BHE : 20264 7H8H(K) ~ 20264 7H10H(&)
20254 8HHE : 20254 8A6HE(K) ~ 20254 8A7H(K)
20254 9BHE : 20254 9AS5H(S) ~ 20254 9A6H(L)
2025410837 : 202541088H (%K) ~ 20254108108 (%)

70



EamERE (FHIR)

6053

5052

4057

J=1
305 20244 20244F 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264F 20266F 20264F 20264F 20264F 20264F 20264
118 128 1R 2R 38 48 5A 6H 7R 88 9A 108 118 128 1R 2R 3R 48 5A 6HA 7R
n=( 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000
=& (Lpht) 53.4 52.0 53.3 55811 52.5 54.5 51.5 51.8 51.1 53.4 52.7 52.8 52.6 53.0 51.9 53.4 52.7 52.8 52.0 Bilo7/ 53.0
LOYED —O— 46.0 44.0 45.2 44.9 45.3 47.6 43.3 43.7 43.2 46.2 44.1 45.1 44.5 44.4 44.0 45.2 44.6 44.3 43.9 43.8 45.2
FERUIERS —O0— 46.1 4.1 45.5 45.2 45.8 48.0 43.8 44.0 43.9 46.4 44.8 45.6 45.3 44.7 44.0 45.6 44.7 45.2 44.0 43.8 45.5
HETEHOPED —O0— 40.2 38.9 40.1 39.5 39.2 40.2 37.2 37.6 38.4 39.8 39.5 39.4 39.1 38.4 38.8 39.0 39.2 38.9 38.0 38.4 39.5
TRERIRAE —O— 49.4 47.3 48.6 48.3 48.7 50.2 47.2 47.0 46.1 48.9 48.2 48.2 48.3 47.2 48.7 48.7 47.6 47.8 46.6 47.0 48.1

Q1 RICHIFBIEBICOWVT, T, HRLFEDIEEBELTVEI N, TNENCOVT, 1000 REVTHE. AIRICBRINEF THERIEN, /FIIH—E (&NU)

ﬂ Cross Marketing
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EamERE (FHIR)

: TER_SBE

6053
5053
4053
=}
302 20244 20244 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264 20264 20264 20264 20264 20264 20264
118 128 1R 2R 38 48 5A 6H 7R 88 9A 108 118 128 1R 2R 3R 48 5A 6HA 7R
n=| 1,492 1,492 1,492 1,492 1,492 1,492 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494
=& (Lpht) 52.3 50.2 51.5 55 50.5 52.8 50.4 49.6 48.6 52.6 51.4 2.5 51.5 52.1 50.7 5l 50.9 50.9 50.7 50.2 51.7
LOYED —O0— 46.5 43.2 44.7 44.7 45.4 47.4 43.5 42.8 42.7 46.3 44.0 45.6 44.5 4.7 44.0 44.9 44.0 43.3 43.9 43.6 45.3
FEEUIEERS —-O0— 45.8 42.8 44.9 44.3 45.1 47.2 43.4 42.7 43.1 46.3 44.5 45.7 45.6 45.1 43.4 45.0 44.1 44.0 43.5 43.0 45.4
EEEODED —O0— 39.9 38.0 39.7 38.9 38.6 39.5 37.2 36.7 37.0 3.3 39.5 39.8 39.2 38.7 39.1 38.9 38.6 37.7 37.4 37.9 39.2
fEFRIRAE —-O0— 49.7 46.5 48.9 47.9 48.3 50.1 47.3 46.4 44.8 49.0 48.6 48.8 48.9 47.6 48.2 49.0 47.6 47.0 46.7 46.5 48.4
Q1 RICHIFBIEBR(COWVT, IRTE. HRLEFEDREWEL TVEI N ENTNUIOWVT, 100l mELHEE . AIRICRINMEF THE RSV, /IR —E (&NU)
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EamERE (FHIR)

TR

605
505
a0
J=1
308 20244 20244 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264 20264 20264 20264 20264 20264 20264
118 128 1R 2R 38 48 5A 6H 7R 88 9A 108 118 128 1R 2R 3R 48 5A 6HA 7R
n=| 1,508 1,508 1,508 1,508 1,508 1,508 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506
=& (Lpht) 54.6 53.8 55.2 54.7 54.5 56.1 52.7 54.0 53.5 54.3 53.9 B2 53.7 53.8 53.0 55.0 54.5 54.8 53.4 552 54.2
LOYED —O0— 45.4 4.7 45.7 45.0 45.2 47.8 43.1 4.7 43.7 46.2 44.1 44.6 44.6 44.1 44.1 45.6 45.1 45.2 43.9 43.9 45.2
FERUIERS —-O0— 46.3 45.4 46.0 46.1 46.6 48.8 44.1 45.4 44.7 46.4 45.0 45.4 45.0 44.4 44.5 46.1 45.3 46.4 44.4 44.6 45.5
EEEODED —O0— 40.4 39.9 40.4 40.1 39.9 40.9 37.3 38.4 39.7 40.2 39.5 38.9 39.0 38.1 38.5 39.1 39.9 40.2 38.5 38.9 39.7
fRRRIARE —— 49.1 48.1 48.3 48.6 49.0 50.2 47.1 47.5 47.4 48.8 47.8 47.7 47.6 46.8 49.2 48.4 47.6 48.6 46.5 47.5 47.8
Q1 RICHIFBIEBR(COWVT, IRTE. HRLEFEDREWEL TVEI N ENTNUIOWVT, 100l mELHEE . AIRICRINMEF THE RSV, /IR —E (&NU)
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FiameE (FHEx) @ F£45_18®&-2018

60
50m
40
J=1
305 20244 20244F 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264F 20266F 20264F 20264F 20264F 20264F 20264
118 128 1R 2R 38 48 5A 6H 7R 88 9A 108 118 128 1R 2R 3R 48 5A 6HA 7R
n= 476 476 476 476 476 476 478 478 478 478 478 478 478 478 478 478 478 478 478 478 478
=& (Lpht) 51.3 52.4 52.4 54.1 51.6 54.2 49.8 51.2 49.8 54.3 51.8 5519 52.7 55.6 53.1 53.4 54.7 5585 51.4 52.0 54.5
LOYED —O— 43.0 43.7 42.4 45.2 43.8 46.5 40.6 41.7 41.0 46.4 41.6 45.6 42.0 46.2 43.0 44.8 45.1 46.2 43.6 43.0 45.8
FERUIERS —O0— 47.1 46.7 46.0 48.1 47.0 50.8 45.3 44.9 44.1 50.6 45.8 50.9 46.6 49.8 45.4 48.2 48.5 50.2 45.2 46.2 51.4
HETEHOPED —O0— 37.1 39.8 38.8 42.2 38.4 37.9 36.0 36.5 37.7 3.3 39.9 41.5 38.3 39.9 38.7 38.4 41.4 41.8 38.9 38.5 40.6
TRERIRAE —O— 51.2 2.3 50.3 51.6 51.8 53.1 49.0 49.2 47.2 55l 48.9 53.7 50.6 54.2 50.7 8.3 52.9 53.1 48.6 52.1 53.3

Q1 RICHFZIBERICDOWVT, IR, HREEFEDIREBRLTVWEITN. TNTNICDNT, 10053mEUEBE . MRICRIMIFETHE XSV, /FHa—E (&NU)
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EamERE (FHIR)

605

505

: ORI _301%

4053

30m 20244 20244 20254 20254 20255 20254 20255 20255 20254 2025 20255 20254 20255 20255 20264 20265 20264 20264 20265 20264 20264

118 124 1A 2R 3A 48 5H 6H 78 8H 9A 104 118 124 1A 2R 3A 48 5A 6H 7R

n= 427 427 427 427 427 427 425 425 425 425 425 425 425 425 425 425 425 425 425 425 425

E1E (Ldpht) 48.6 46.8 53.1 49.1 49.4 51.0 48.0 51.0 48.6 50.5 51.4 50.2 50.9 48.8 49.6 53.6 51.7 52.0 47.6 49.6 47.6
LOWED —O— 39.3 38.4 43.2 38.8 41.5 43.1 38.5 42.3 38.3 42.2 39.7 42.0 42.6 39.3 41.5 43.2 42.5 40.6 40.3 39.8 40.0
FEEUTBER —O0— 39.9 39.7 44.1 40.2 44.0 44.9 40.8 43.7 42.0 43.4 41.2 44.6 43.5 40.8 44.2 44.3 43.9 43.4 41.3 41.3 41.5
EFREODED —-O— 34.4 34.8 37.6 329 36.6 37.0 31.6 35.7 35.2 35.4 35.4 36.5 37.4 BEV 36.9 38.4 37.9 35.4 329 36.9 35.3
BEERIRAE —-O0— 45.1 45.1 48.6 45.3 50.3 49.8 46.2 48.6 47.1 48.2 47.7 47.9 48.0 46.4 51.5 50.0 49.3 48.0 45.7 46.4 47.7

Q1 RICHFZIBERICDOWVT, IR, HREEFEDIREBRLTVWEITN. TNTNICDNT, 10053mEUEBE . MRICRIMIFETHE XSV, /FHa—E (&NU)

ﬂ Cross Marketing
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EamERE (FHIR)

: AR _401%

60
505
4053
30 0247 | 2004F | 2025% | 20058 | 20258 | 20055 | 2025% | 2025& | 2025& | 20256 | 2025& | 2005% | 20058 | 2005F | 2006F | 2006 | 2006& | 2026& | 2026& | 2026& | 20268
118 128 18 28 38 48 58 68 78 88 98 108 118 128 18 28 38 48 58 68 78
n=|" 537 537 537 537 537 537 524 524 524 524 524 524 524 524 524 524 524 524 524 524 524
=@ (Lbht) 50.6 50.2 52.4 51.5 50.5 49.9 51.4 49.4 49.5 51.7 50.2 49.6 48.4 49.6 48.1 50.6 48.9 47.4 50.4 48.9 49.5
LOKED —o— 433 40.0 43.2 43.0 426 43.1 41.3 41.1 40.3 447 41.9 42.9 40.3 39.6 40.2 41.3 41.0 39.6 40.9 41.0 40.0
FeRUIBSRS —— 44.1 40.9 43.4 43.4 45.0 43.6 41.3 415 41.8 44.4 43.6 42.6 422 40.9 39.9 4.4 41.8 40.2 416 42.1 40.2
EEEOPED —o— 38.7 35.8 38.1 38.0 36.4 35.9 36.5 35.3 34.7 38.8 38.2 37.1 35.0 34.6 35.1 36.0 35.1 33.4 35.2 35.8 33.6
fERRIREE —o— 48.6 45.9 48.8 49.3 48.0 47.7 49.4 47.4 44.0 49.2 49.2 49.9 47.2 445 47.4 48.2 47.4 47.2 46.2 47.1 45.0
Q1 RICHIFBIEBICDOWVT, IRTE. HRFEDRE/BELTVEITH. TNEZNICDWVT, 1005 mEUTEE. MRICRINMIF THEALEV,., /FHHA—E (BNU)

£ Cross Marketing

76




EamERE (FHIR)

: ORI _501%

605
505
40m
30 20244 20244F 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264F 20266F 20264F 20264F 20264F 20264F 20264
118 128 1R 2R 38 48 5A 6H 7R 88 9A 108 118 128 1R 2R 3R 48 5A 6HA 7R
n= 571 571 571 571 571 571 585 585 585 585 585 585 585 585 585 585 585 585 585 585 585
=& (Lpht) 52.5 49.8 50.4 49.5 49.9 54.5 50.7 49.6 48.3 50.9 50.2 50.9 50.9 2.3 50.5 49.4 50.1 50.6 50.6 49.7 51.4
LOYED —O— 45.0 41.7 43.7 41.4 42.6 47.5 42.5 40.7 40.9 44.0 41.9 42.5 43.0 43.7 41.5 41.5 42.5 43.5 41.9 42.9 43.7
FEEUIEERS —O0— 44.7 42.2 43.8 41.7 41.7 47.9 42.4 40.9 40.7 43.8 43.1 42.3 43.8 43.2 41.8 41.7 42.0 4.1 423 42.2 43.0
HETEHOPED —O0— 40.2 36.7 39.7 36.6 36.5 39.7 36.5 35.5 37.2 39.1 36.9 725 37.5 37.9 37.3 352 37.1 38.6 36.1 7.3 38.3
TRERIRAE —O— 49.6 45.3 47.8 44.9 45.5 50.8 45.0 43.8 45.1 47.1 45.8 45.2 47.5 47.2 47.3 45.5 45.3 46.4 45.7 45.0 47.4
Q1 RICHIFBIEBRIOVT, IR HBLEFEDIEEGELTOEI N TNTNOWVT, 100BREVTIHA. ARIBZINMEF THEATLEV. /FER—8 (&NU)

£ Cross Marketing
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&R e E

(FHI =)

: AR _601%

60
505
4053
30 30o4% | 2004 | 20055 | 2025& | 2025& | 2025& | 20256 | 2025& | 20055 | 20058 | 2005 | 20258 | 20255 | 2025& | 2026F | 2026& | 20268 | 20268 | 2026& | 2026F | 20268
118 128 18 28 38 48 58 68 78 88 98 108 118 128 18 28 38 48 58 68 78
n=|" 471 471 471 471 471 471 474 474 474 474 474 474 474 474 474 474 474 474 474 474 474
=@ (Lbht) 58.2 54.2 54.2 58.5 58.3 57.4 54.6 55.0 53.7 55.8 54.8 55.1 55.0 54.2 55.7 56.1 56.0 56.3 54.0 53.7 55.7
LOKED —o— 51.9 47.6 47.7 51.6 525 51.4 48.0 49.0 48.2 49.4 48.0 48.3 47.5 47.1 50.4 50.7 48.0 47.2 45.5 47.1 49.7
FeRUIBSRS —— 49.9 46.0 47.2 50.1 50.3 49.4 46.0 47.5 46.5 48.5 47.1 47.7 46.5 45.1 48.3 48.5 47.3 46.9 44.6 44.3 47.7
EEEOPED —o— 45.2 423 41.7 45.3 45.4 45.3 42.0 40.7 42.0 41.9 42.5 42.9 41.6 41.0 447 43.2 42.7 42.3 40.6 40.7 43.9
fERRIREE —o— 50.8 46.9 47.7 51.2 50.7 49.6 48.2 47.2 47.2 47.6 50.3 47.8 47.3 45.8 49.9 47.7 47.2 46.7 45.5 46.3 47.5
Q1 RICHIFBIEBICDOWVT, IRTE. HRFEDRE/BELTVEITH. TNEZNICDWVT, 1005 mEUTEE. MRICRINMIF THEALEV,., /FHHA—E (BNU)

£ Cross Marketing
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EamERE (FHIR)

: ORI _704%

605
5052
405
=1
305 20244 20244F 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264F 20266F 20264F 20264F 20264F 20264F 20264
118 128 1R 2R 38 48 5A 6H 7R 88 9A 108 118 128 1R 2R 3R 48 5A 6HA 7R
n= 518 518 518 518 518 518 514 514 514 514 514 514 514 514 514 514 514 514 514 514 514
=& (Lpht) 59.1 58.2 57.9 56.2 55.6 59.8 54.4 5581} 56.5 57.6 57.8 5.7/ 57.7 57.1 54.5 58.5 55.3 55.8 57.7 56.4 58.7
LOYED —O— 52.7 52.1 50.8 49.2 48.9 55.7 48.7 48.1 50.3 50.6 51.0 49.4 51.8 50.0 48.0 50.4 48.6 48.3 51.1 48.6 52.2
FERUIERS —O0— 50.3 49.2 48.7 47.7 47.8 5il3 46.7 46.5 48.6 47.8 47.8 46.2 49.1 48.6 45.1 49.0 45.5 46.7 48.8 46.7 49.4
EEEODED —O— 44.6 44.2 44.2 42.0 42.6 45.6 40.3 41.9 43.4 43.6 43.9 41.2 45.0 43.1 40.3 43.4 41.8 42.2 44.0 41.5 45.2
TRERIRAE —O— 50.7 48.3 48.6 47.8 46.7 50.3 45.6 46.4 46.4 46.5 47.8 45.7 49.3 45.5 46.2 48.6 44.5 45.9 47.6 45.9 48.2
Q1 RICHIFBIEBRIOVT, IR HBLEFEDIEEGELTOEI N TNTNOWVT, 100BREVTIHA. ARIBZINMEF THEATLEV. /FER—8 (&NU)

ﬂ Cross Marketing
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FiEmRE R EmEETOP2

100%

90%

80%

70%

60%

50%

40%

30%

20%

20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265
118 12A 1A 28 38 4R 5H 6H 78 8H 98 10A 118 12A 1A 28 3A 4R 5H 64 78
n=[ 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000
BEE 64.3 64.3 75.1 72.2 74.7 74.5 73.5 71.9 71.1 73.9 73.4 75.1 71.9 74.7 73.0 74.2 73.8 74.5 70.6 72.9 74.0
picdiacte/id -0 61.1 61.0 72.4 69.6 70.8 71.7 70.9 70.4 70.2 72.9 71.5 71.6 69.3 71.6 70.1 71.1 71.7 71.7 68.5 69.5 70.4
1EFEN —O— 62.3 62.6 70.2 69.1 70.1 71.1 70.2 69.6 69.6 71.3 69.4 71.6 68.7 70.5 68.4 70.7 70.4 70.8 67.9 69.2 69.3
BRROMERT —O— 50.7 51.8 59.8 60.3 59.2 60.5 60.1 58.3 57.0 60.4 60.6 61.4 58.4 60.4 60.1 61.3 60.0 60.6 58.1 58.1 58.5
e -0 56.5 56.5 67.0 64.1 65.2 66.6 65.7 64.2 62.5 66.5 63.4 66.7 64.4 65.3 64.4 66.2 67.9 67.5 62.4 64.6 64.9
BR-FLEOHBE * 55.9 56.5 63.6 65.1 63.3 68.1 69.6 64.2 63.4 64.6 64.0 67.1 64.6 66.0 63.1 61.0 68.8 66.5 63.5 65.2 62.5
BP0 * 48.4 48.6 55.5 55.4 52.9 55.9 55.5 53.1 51.8 57.4 56.3 55.9 54.1 55.7 54.1 56.2 55.5 55.9 54.2 56.9 55.4
ATEDIBRADRZ —O— 33.4 34.6 38.2 37.7 34.3 36.5 36.6 35.6 36.2 38.5 37.4 37.0 37.3 39.3 38.3 39.3 36.5 38.8 37.3 38.4 37.7
LIov—iE8) 42.2 43.3 49.9 49.0 49.8 50.5 47.8 48.1 46.8 50.7 50.1 49.7 49.0 50.0 48.7 49.9 50.3 50.3 48.7 50.9 51.4
ANEDZBR 47.7 49.7 56.2 55.7 55.7 58.0 57.5 54.9 54.5 57.9 55.4 56.9 55.3 57.3 55.0 56.3 56.9 57.2 54.7 56.2 55.6
BHoFEd —O— 39.6 41.1 47.5 47.5 46.7 48.8 48.1 46.6 45.9 47.9 47.2 49.0 48.4 50.3 48.8 49.2 48.3 49.6 48.6 47.6 49.0
K- BEOLDOIES) —O— 45.9 50.2 54.1 54.8 54.2 56.6 54.7 52.8 54.3 56.5 55.3 56.6 54.2 56.1 54.5 55.1 56.1 55.6 55.3 54.1 55.3
KIEDSNBHW-F5A —-O— 60.3 60.2 67.8 65.3 68.9 69.1 67.0 65.2 64.7 69.7 66.9 68.5 66.8 69.2 66.6 66.4 68.4 67.9 66.3 66.7 66.6
*HBR-FEEOHEB IN-R : ABLTVWSFEENVS S/ TBEDOMLS IN-X BlE
Q2 RICHFZEFRDEDEFCOVT. HRAFIRTELEDIEEBRLTOETH . TNTNICDVT, HTEEZEDE1DITDRBA T, / [HRELTWS -5T]1—E (&SA)
ﬁ Cross Marketing 80




4 JE

Aigplim B E TOP2

100%

MERI_SB1E

90%
80%
J LJ
70% o o A —& W . M /r‘ﬁ
[ ] Y——J
J 4 0 O —A ~ o U Q O O
~ 5 O 2 - : / \. . = 4;.
60% = 0 ~ C = C - 0 0O C v
L r L)
0 O 0 O 0 A__‘.-O’.\ A—O0—0 . 0
”.’\, — . N = o he 0 : A 2
0 A <
50% [
J
40% [~ O_M&—O\VWNA\O
30%
0y
20% 20244 20244 20254 20254 20254 20254 20254 20254 20254 20254 20254 20255 20254 20254 20264 20264 20264 20264 202645 20265 20264
118 12A 1A 28 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R
n=[ 1,492 1,492 1,492 1,492 1,492 1,492 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494
BEE 64.1 62.5 74.5 70.4 74.1 74.3 71.5 68.9 68.7 72.2 71.4 74.2 70.4 73.4 72.7 72.8 74.0 72.9 68.8 71.7 73.2
picdiacte/id —O— 61.7 61.8 72.4 69.8 72.2 74.1 70.7 69.3 70.2 72.2 71.4 71.6 68.7 71.4 70.7 71.4 72.4 72.6 68.3 70.5 69.7
1EFEN —O0— 62.1 62.7 69.6 66.9 69.8 71.7 69.7 68.6 68.5 70.3 67.2 72.0 67.5 69.7 68.4 70.4 71.6 70.6 67.5 68.8 68.7
BEROHERS —O— 51.5 50.4 60.1 59.4 58.0 60.8 58.0 55.9 56.8 59.5 58.7 60.6 57.4 58.5 58.7 60.1 59.7 60.6 57.2 56.9 58.1
xRE -0 58.8 57.7 67.0 64.1 66.3 68.2 65.9 64.9 62.1 66.6 64.4 68.3 64.6 64.9 65.2 67.3 68.1 69.0 62.0 65.2 65.4
BR-FLEOHBE * 60.8 56.8 65.1 67.1 63.0 74.9 67.9 64.0 68.7 64.9 66.2 72.4 67.8 67.8 64.2 64.6 73.2 69.8 68.6 68.8 66.9
BP0 * 47.7 48.4 55.7 55.6 50.9 55.3 55.7 51.1 47.9 55.1 53.5 54.9 52.0 54.0 54.2 56.8 53.7 56.1 54.9 57.0 54.7
BTEPLIERAORR —O— 35.4 35.7 37.7 38.5 34.2 35.7 36.4 33.9 36.1 38.4 36.6 38.3 37.1 39.6 38.4 39.2 39.0 39.5 38.2 39.3 37.3
LIov—iE8) 43.6 43.6 50.2 48.9 50.1 51.4 46.4 48.1 46.9 51.2 49.8 49.7 48.1 48.3 49.2 49.7 50.5 51.7 47.7 50.8 49.9
ANEDZBR 46.6 47.5 52.9 53.2 52.6 55.2 53.8 51.7 51.8 56.3 53.3 54.7 52.8 53.0 52.5 52.7 54.6 55.4 51.2 53.2 52.3
BHoFEd —O— 40.3 42.4 46.8 47.9 46.6 48.5 47.7 46.5 46.1 48.2 46.8 49.7 48.7 48.9 49.6 49.7 48.5 49.6 47.9 48.7 49.7
K- BEOLDOIES) —O— 47.5 52.1 54.6 54.8 55.6 57.8 55.0 53.1 55.4 57.0 54.8 57.9 55.9 55.4 56.4 56.1 56.4 56.5 54.6 55.9 55.8
KIEDSNBHW-F5A 58.2 57.8 66.4 61.3 65.8 65.4 62.9 61.6 62.4 66.4 62.6 66.1 62.2 65.5 63.9 63.6 65.9 66.2 63.5 63.5 62.9
TER- FLOOHA IN—X : BEL (VBT EEN0ST,/ | BROLE N BlE
Q2 RICHFZEFRDEDEFCOVT, HRAFIRTEEDIEEBRLTOETH . TNENICDVT, HTEEZEDEIDITDBATZEW, / [FHRELTVS-5T]—E(&SA)
ﬁCross Marketing 81




FiEmRERIEERETOP2 @ %5t

100%

90%

80%

70%

60%

50%

40%

30%

20% 20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265
118 12A 1A 28 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R
n=[ 1,508 1,508 1,508 1,508 1,508 1,508 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506
BEE 64.5 66.1 75.7 73.9 75.3 74.7 75.5 74.9 73.4 75.6 75.4 76.0 73.3 76.0 73.2 75.7 73.7 76.1 72.4 74.1 74.8
picdiacte/id -0 60.5 60.2 72.4 69.3 69.4 69.3 71.0 71.6 70.1 73.6 71.5 71.6 69.9 71.8 69.6 70.8 71.0 70.7 68.7 68.4 71.1
1EFEN —O— 62.5 62.5 70.8 71.2 70.3 70.5 70.7 70.6 70.7 72.2 71.6 71.2 69.9 71.4 68.4 71.0 69.3 71.0 68.3 69.7 69.9
BRROMERT —O— 49.9 53.2 59.5 61.1 60.5 60.2 62.2 60.8 57.3 61.2 62.4 62.2 59.5 62.3 61.5 62.5 60.4 60.7 59.0 59.4 58.9
xRE -0 54.2 55.2 67.0 64.1 64.1 64.9 65.5 63.5 62.8 66.3 62.5 65.1 64.2 65.7 63.7 65.1 67.7 65.9 62.7 63.9 64.4
BR-FLEOHBE * 51.4 56.3 62.3 63.4 63.5 62.0 71.1 64.5 58.3 64.3 61.9 62.2 62.0 64.6 61.9 56.9 64.5 63.4 58.6 62.0 59.4
BP0 * 49.2 49.0 55.2 55.2 55.5 56.7 55.3 55.9 57.0 60.4 60.0 57.2 56.9 57.9 54.0 55.4 57.9 55.8 53.2 56.8 56.3
ATEDIBRADRZ —O— 31.4 33.5 38.6 36.9 34.4 37.3 36.7 37.2 36.2 38.6 38.1 35.8 37.5 39.0 38.2 39.4 34.1 38.2 36.5 37.5 38.0
LIov—iE8) 40.7 43.0 49.7 49.1 49.5 49.5 49.3 48.2 46.7 50.3 50.5 49.8 50.0 51.7 48.2 50.1 50.0 48.9 49.8 51.0 52.9
ANEDZBR 48.7 51.9 59.4 58.2 58.8 60.8 61.1 58.1 57.2 59.5 57.6 59.2 57.8 61.6 57.5 60.0 59.3 59.1 58.1 59.1 58.9
BHoFEd —O— 38.9 39.9 48.1 47.1 46.8 49.2 48.5 46.6 45.8 47.6 47.7 48.3 48.0 51.7 48.0 48.7 48.0 49.6 49.3 46.4 48.3
K- BEOLDOIES) —O— 44.4 48.4 53.5 54.8 52.9 55.4 54.4 52.5 53.3 56.1 55.8 55.2 52.5 56.8 52.5 54.1 55.9 54.8 56.0 52.4 54.8
KIEDSNBHW-F5A 62.3 62.7 69.3 69.2 71.9 72.7 71.1 68.7 67.0 72.9 71.2 71.0 71.4 729 69.3 69.1 70.9 69.6 69.1 69.9 70.3
*HBR-FEEOHEB IN-R : ABLTVWSFEENVS S/ TBEDOMLS IN-X BlE
Q2 RICHFZEFRDEDEFCOVT, HRAFIRTEEDIEEBRLTOETH . TNENICDVT, HTEEZEDEIDITDBATZEW, / [FHRELTVS-5T]—E(&SA)
ﬁ Cross Marketing 82




AiEmEERIEERETOP2 | F£1051_18i%-201%

100%

90%

80%

70%

60%

50%

40%

30%

20%

20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265

118 12A 1A 28 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R

n=| 476 476 476 476 476 476 478 478 478 478 478 478 478 478 478 478 478 478 478 478 478

BEE 60.1 64.1 72.1 68.9 73.5 75.2 68.4 68.8 68.2 74.5 71.1 75.1 69.0 74.5 70.9 72.6 72.6 73.8 69.0 67.8 72.2
picdiacte/id —O— 58.2 58.8 66.8 65.3 71.4 73.3 62.8 65.7 62.8 70.1 69.2 69.2 65.5 68.6 68.4 69.0 71.1 69.2 66.1 63.8 65.1
1EFEN —O— 61.8 63.2 69.3 64.9 69.1 71.4 64.4 67.6 67.8 71.8 68.2 72.4 66.5 70.3 68.0 69.5 71.8 69.2 66.5 66.3 67.6
BRROMERT —O— 57.4 57.4 64.9 62.8 68.1 67.2 58.2 59.2 57.3 69.0 63.4 67.8 59.8 65.5 63.6 67.6 64.6 66.5 63.4 63.4 64.4
xRE -0 60.3 60.3 68.5 64.7 67.9 67.0 63.6 61.9 63.8 70.1 64.2 68.6 62.6 66.5 62.1 67.8 69.7 67.4 65.9 64.0 66.3
BR-FLEOHBE * 68.6 77.8 45.2 65.8 70.8 77.1 56.3 65.0 64.5 71.4 70.3 63.4 63.6 63.3 69.7 76.0 48.1 82.8 84.6 62.9 68.0
BP0 * 52.1 53.7 57.1 51.2 52.9 52.7 54.1 50.5 45.7 54.1 54.6 53.3 53.5 52.5 50.7 58.3 57.2 58.4 53.9 58.2 57.1
ATEDIBRADRZ —O— 35.9 36.3 37.8 39.5 33.8 35.5 33.1 31.0 34.9 38.9 33.9 34.7 37.9 37.2 38.5 40.0 35.6 36.6 40.2 41.4 35.1
LIov—iE8) 48.5 50.4 55.3 51.9 56.7 55.7 50.0 47.7 48.7 55.2 54.2 51.7 52.7 54.6 52.9 54.8 56.7 55.6 51.0 56.7 55.2
ANEDZBR 50.0 51.3 56.3 54.8 55.9 59.5 55.9 50.6 51.9 59.4 55.0 56.9 55.0 56.9 54.6 55.4 59.0 57.1 56.1 55.6 54.0
BHoFEd —O— 48.1 46.0 53.6 52.1 54.6 53.4 50.4 46.7 49.0 54.8 47.3 51.0 52.1 51.9 52.9 53.3 53.3 53.3 53.6 51.9 50.2
K- BEOLDOIES) —-O0— 55.7 58.4 57.1 59.0 63.4 65.3 59.2 53.3 57.7 63.4 60.7 61.5 58.6 62.1 59.6 61.7 60.9 61.1 57.3 57.1 61.9
KIEDSNBHW-F5A —O— 61.8 59.2 66.0 62.6 67.2 66.6 64.4 59.6 60.5 70.7 63.6 70.3 63.8 66.1 66.3 66.5 67.8 68.0 64.6 65.3 66.7

HBR-FEEOHE IN-Z : AELTVWSFEENVDH /TEDOMLSIN-:BlE (2IEBE#ANTN=30FKHESESBEOLOHIKE)
Q2 RICHFZEFRDEDEFCOVT, HRAFIRTEEDIEEBRLTOETH . TNENICDVT, HTEEZEDEIDITDBATZEW, / [FHRELTVS-5T]—E(&SA)
ﬁ Cross Marketing 83




FiEmRERIEERETOP2 @ £4(5]_304%

100%

90%

80%

70%

60%

50%

40%

30%

20% 20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265

118 12A 1A 28 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R

n=| 427 427 427 427 427 427 425 425 425 425 425 425 425 425 425 425 425 425 425 425 425

BEE 58.1 56.0 72.4 59.0 66.3 63.9 63.3 66.4 62.8 67.5 67.5 70.6 68.0 67.1 68.2 71.5 69.6 70.1 61.2 69.2 64.5
IRARALHE —O— 54.8 53.2 65.6 56.2 60.2 58.3 62.4 61.6 62.6 65.6 64.7 63.5 61.2 61.2 64.0 67.1 66.4 64.0 58.1 62.8 60.7
1EFEN —O0— 52.2 50.6 62.3 55.0 62.3 60.2 63.1 60.7 59.8 63.5 61.9 65.9 63.3 58.4 61.6 68.0 64.5 64.0 58.6 64.0 58.1
BRROMERT —O— 46.6 48.2 58.8 50.8 56.2 54.8 61.4 53.6 53.2 57.9 56.2 58.4 56.5 57.4 58.8 61.4 59.5 60.2 53.9 58.4 55.1
RE —O0— 49.4 51.8 60.2 53.4 59.7 57.6 58.4 57.4 54.1 61.9 57.9 60.0 60.2 57.4 61.4 63.1 63.5 64.7 53.2 60.2 53.4
BR-FLEOHBE * 54.8 58.7 68.3 5515 53.5 64.5 64.4 60.8 57.3 62.7 58.3 70.7 63.9 64.6 67.3 59.4 68.3 60.2 56.7 67.5 63.5
BP0 * 43.4 43.8 52.6 48.6 47.1 48.8 50.0 50.9 48.1 54.3 50.4 55.7 52.6 46.1 51.0 53.1 51.9 49.7 46.6 52.4 47.2
ATEDIBRADRZ —O— 30.7 32.8 33.7 27.2 23.2 29.7 30.8 27.8 28.5 25.2 32.2 34.1 33.4 32.0 33.6 36.5 30.1 30.8 30.6 32.0 27.3
LIov—iE8) 43.3 40.7 50.4 419 46.4 47.5 44.2 449 43.5 49.2 47.1 54.4 50.6 44.2 47.8 48.9 48.0 48.5 44.2 47.3 449
PN0E 44.0 44.3 51.3 43.8 47.5 50.4 49.2 50.8 48.0 51.8 49.6 53.4 49.2 47.8 51.8 54.4 52.2 52.7 45.9 47.8 47.1
BHoFEd 39.1 39.6 44.0 39.1 42.2 39.6 40.9 40.2 40.2 45.2 42.1 47.1 42.4 45.4 48.5 48.0 44.7 45.4 42.6 43.5 42.4
K- BEOLDOIES) —-O0— 42.9 47.1 53.4 46.8 48.0 48.7 53.2 43.5 46.6 54.1 52.2 55.3 55.1 48.2 52.2 52.2 54.4 50.8 49.9 50.8 48.5
KIEDSNBHW-F5A —O— 55.7 56.9 64.4 55.7 61.6 64.4 61.4 61.9 58.6 68.9 67.8 64.7 63.5 59.5 64.7 64.9 68.0 64.0 61.4 62.4 58.6

*HBR-FEEOHEB IN-R : ABLTVWSFEENVS S/ TBEDOMLS IN-X BlE
Q2 RICHFZEFRDEDEFCOVT, HRAFIRTEEDIEEBRLTOETH . TNENICDVT, HTEEZEDEIDITDBATZEW, / [FHRELTVS-5T]—E(&SA)
ﬁCross Marketing 84




FiEmRERIEERETOP2 @ £4(5]_404

100%

90%

80%
70%
- LJ [ ]
o = 0O =
A% p— ——0
60% g O J _-0
= UJ
[ ] LJ
® 0 Q . A5 0
50% ‘ °. . O .
$ e— ® O .
()
()
40%
30%
0y
20% 20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265
118 128 18 2R 38 48 5H 6A 78 8A 98 108 118 124 18 2R 38 48 5H 6A 78
n= 537 537 537 537 537 537 524 524 524 524 524 524 524 524 524 524 524 524 524 524 524
BER 58.7 56.4 66.3 68.2 70.2 66.9 72.1 66.4 64.7 69.7 69.1 69.3 67.6 70.0 66.8 67.6 66.8 63.4 64.7 67.4 68.3
IRBR LA —O— 56.8 52.7 65.4 64.1 63.5 64.6 68.7 62.4 61.5 70.0 65.5 63.5 62.2 67.6 64.1 64.5 65.6 63.5 62.6 62.2 65.1
FFEO —O0— 55.9 55.1 62.0 66.5 63.3 63.7 66.8 64.7 63.2 67.6 62.6 64.3 57.4 64.1 61.5 67.0 62.8 63.2 61.3 62.4 63.9
FREROHES —O— 46.4 45.8 51.6 59.8 51.4 54.9 61.6 558 51.5 56.9 55.7 61.3 53.8 56.5 55.0 58.4 56.3 5510 53.8 53.2 53.8
RE -0 47.9 48.4 60.5 60.7 60.7 58.3 62.4 59.7 55.9 63.0 58.2 62.6 58.0 60.5 58.6 62.8 62.0 58.0 55.5 57.6 60.9
BIR - FLEOHB * 53.3 55.1 60.4 67.2 61.8 61.8 65.7 64.9 60.5 60.1 62.7 68.7 61.6 64.1 59.0 56.9 69.6 63.1 59.3 61.5 55.7
[Ehayolne=-£3 44.2 41.5 49.1 54.5 45.4 50.4 50.5 47.7 48.6 52.0 52.0 50.4 45.0 55.6 48.7 52.2 46.1 50.7 49.5 50.6 51.3
BFEVRIERADEZ —O— 29.2 25.5 30.7 34.5 28.1 259 29.4 29.4 27.9 32.3 30.5 28.6 28.6 34.5 30.3 33.2 27.5 29.6 31.7 30.5 29.4
LSy —EE) 39.5 35.4 43.2 46.9 43.8 42.8 45.4 44.1 42.9 49.4 46.4 46.4 43.7 47.9 44.7 49.6 43.3 42.6 44.1 44.7 46.9
PN0E 41.3 41.2 48.6 52.1 49.0 46.6 50.8 49.4 49.8 51.1 49.0 50.6 49.4 51.5 46.6 52.3 46.9 52.3 45.4 48.7 51.1
BH0FH 35.2 35.2 41.3 43.9 39.5 38.5 429 40.6 40.8 43.1 429 429 429 46.0 41.6 46.0 39.7 43.1 42.2 43.1 47.1
M - BEDTHOIEED —O0— 419 43.8 46.2 50.1 48.0 46.2 46.6 46.6 49.0 50.4 49.2 50.4 46.0 50.8 46.2 50.6 48.3 46.2 50.8 46.8 51.1
FIEDANGH - FBA -0 53.8 55,3 63.5 62.0 64.8 65.2 64.9 60.3 61.6 65.8 61.5 64.1 61.1 65.8 59.9 61.8 60.9 63.5 62.6 61.6 65.3
HBR-FEEOHE IN-R : BRLTVWSFEENWDA /TBHOLEBIN-Z:BiE
Q2 RICHIFRETFDEZDEFCDOVT. HREFIRELOEERBRUTVEITH ENTNICDVT. HTEEZEDZ 1 DY DIBA TIZEL, / [HRL TV 5T1—E(&SA)
ﬁCross Marketing 85




FiEmRERIEERETOP2 @ £4(5]_501%

100%
90%
80%
70%
60%
50%
40%
30%
20% 20244 20244 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264 20264 20264 20264 20264 20264 20264
118 128 1A 28 38 48 58 68 7R 8H 98 108 118 128 1A 28 38 48 58 64 7R
n= 571 571 571 571 571 571 585 585 585 585 585 585 585 585 585 585 585 585 585 585 585
BAEE 58.8 59.7 70.9 67.3 71.1 72.0 71.1 67.0 68.5 69.2 68.4 72.8 66.7 72.8 69.6 69.4 70.4 73.5 66.3 70.4 73.5
IRARALHE —O0— 54.5 59.7 71.3 64.6 68.7 69.0 69.6 70.3 69.1 69.4 66.8 68.7 66.3 70.8 66.2 66.2 67.9 69.6 64.4 68.9 69.1
1EEN —O0— 55.5 59.4 66.5 65.1 64.6 69.0 66.3 64.6 68.0 68.2 66.0 67.5 66.0 69.2 64.4 65.6 66.3 69.1 64.3 65.6 66.5
TREROAERS —O— 45.9 46.4 57.3 54.6 53.8 60.2 56.4 525 53.5 5519 56.2 55.6 54.4 58.5 56.2 55.6 54.0 58.5 55.9 584 54.9
xE -0 50.6 51.3 63.9 57.8 59.7 64.6 62.9 59.7 59.3 62.2 58.8 63.6 59.1 62.9 61.2 58.8 60.9 63.4 56.4 62.9 61.5
BR-FLEOHE * 55.6 50.4 67.5 67.2 71.7 75.9 80.3 63.2 69.8 69.8 69.8 63.7 70.2 69.3 65.1 61.3 68.1 70.1 66.4 67.2 68.8
B0 « 43.5 44.4 53.7 49.7 50.8 55.8 52.7 49.2 51.5 55.9 55.0 53.1 52.0 57.1 52.3 50.1 52.4 52.1 49.9 51.9 54.7
BFEVIBRAORR —O— 24.2 27.3 33.3 28.4 28.0 Sil2 34.7 29.2 31.3 B51 30.4 32.6 32.8 5.2 32.8 30.6 29.6 35.0 27.7 31.6 33.8
Lov—E8 35.7 39.6 47.6 41.5 45.9 47.6 46.3 43.4 43.6 47.9 46.0 45.8 44.4 47.0 45.1 45.0 48.0 47.2 46.3 48.7 49.2
ANEDZPR 42.7 46.1 53.4 50.1 49.9 58.3 56.6 51.5 49.1 55.2 53.3 53.5 49.2 57.3 52.0 50.8 52.8 51.5 52.0 54.0 52.1
BH0FH —O— 34.2 35.0 41.0 40.5 40.3 46.1 44.3 40.9 41.2 43.6 45.1 46.5 43.9 47.5 44.3 42.9 45.1 44.1 40.9 42.6 45.8
IR - BEOIDHDIEE —O— 39.2 40.6 50.1 47.6 45.9 52.4 48.2 46.8 48.9 51.6 49.6 Bil5 46.3 B3 50.1 49.9 50.4 48.9 50.1 52.0 50.6
FIEOSNH - FH5A —O— 56.0 54.8 63.7 59.9 64.8 66.5 65.1 61.4 63.1 65.5 63.1 63.2 63.9 69.6 63.2 60.9 66.0 62.1 62.4 64.1 62.4
HER-FEEOEE IN-Z : AELTVWSFEEN S /TEDOLES IN-X BllE
Q2 RICHIFBEFEDEDEFCOVT, HRIZFIRETLOEREBELTVEI N TNENECOWVT, HTEFFEDEDZ1DFIDIBATIZEL, / [ERELTVWS-5HI—E(&SA)
ﬁCross Marketing 86




FiEmRERIEERETOP2 @ £4(5]_601%

100%

90%

80% r

70% -

60% -

50%

40%

30% [

20% 20244 20244 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264 20264 20264 20264 20264 20264 20264
118 128 1A 28 38 48 5H 68 78 8H 98 108 118 128 18 28 38 48 5H 64 78
n=| 471 471 a71 471 a71 471 474 474 474 474 474 474 474 474 474 474 474 474 474 474 474
BAEE 69.4 70.7 81.7 80.9 81.5 80.3 76.6 76.2 74.3 75.5 78.3 76.6 74.3 77.8 79.3 78.3 79.1 78.5 76.2 78.9 77.8
IRARALHE -0 68.4 67.3 79.0 78.8 79.4 79.2 75.3 76.6 76.2 76.2 80.4 79.1 75.3 76.6 75.7 75.3 77.6 79.5 77.2 76.6 76.8
1EEN —O0— 68.2 67.5 76.0 76.0 76.6 74.9 76.6 76.2 72.6 71.7 74.9 74.7 73.8 VoY 73.8 71.3 75.5 74.9 72.6 74.7 73.0
TREROAERS —O— 50.3 52.7 60.3 62.6 62.2 60.1 58.4 62.2 60.3 58.2 65.4 62.9 57.4 62.4 61.6 57.4 61.8 58.6 59.1 57.4 56.8
RE -0 61.4 59.4 69.6 69.0 70.3 71.3 69.8 68.4 66.0 65.4 68.6 69.4 68.8 68.6 69.4 68.1 74.5 72.4 68.8 66.9 67.5
BR-FLEOHE * 58.8 76.9 60.0 73.9 68.8 84.6 90.0 67.9 68.2 68.8 77.8 70.6 63.2 71.4 55.6 65.2 76.0 83.3 78.6 68.8 81.3
B0 « 59.7 57.4 65.3 66.4 67.4 68.2 68.6 64.2 59.6 67.6 65.7 62.7 64.7 61.4 62.7 64.8 70.7 66.0 68.9 67.5 64.1
BFEVIBRAORR —O— 38.6 39.7 41.6 45.4 44.2 43.9 40.1 414 42.4 43.5 43.0 43.5 41.4 47.5 44.1 42.6 44.9 46.8 44.9 46.4 43.2
Lov—E8 41.6 42.9 48.6 54.4 51.2 2.2 47.7 Sile7/ 48.1 48.7 52.1 50.2 49.6 5585 51.3 48.5 51.5 54.2 53.0 Sileil 49.6
ANEDZPR 48.4 50.5 59.4 60.7 64.5 62.8 61.8 5915} 56.3 58.6 58.2 61.2 61.0 62.0 60.1 57.6 62.7 59.9 59.5 61.0 57.0
BH0¥E —O— 37.4 43.1 47.1 51.6 49.9 52.2 49.4 51.5 44.5 47.3 48.3 52.7 50.0 51.7 48.7 47.9 50.8 52.7 52.3 48.1 48.3
IR - BEOIDHDIEE —O— 43.3 555 53.9 58.6 57.7 60.5 56.3 59.1 54.4 54.9 57.6 57.8 55.3 59.9 56.8 54.0 59.3 60.3 59.1 56.1 54.2
FIEOSNH - FH5A —O— 61.1 63.3 69.9 72.0 73.9 73.0 67.5 67.9 66.9 69.0 69.4 69.4 70.9 74.3 68.8 67.3 69.4 73.2 69.4 68.8 70.0
HER-FEEOEBE IN-Z : BRELTVSFEONS75 /TED LS IN-X BllE (QEEMA Tn=30KHEESZEODIKE)
Q2 RICHIFBEFEDEDEFCOVT, HRIZFIRETLOEREBELTVEI N TNENECOWVT, HTEFFEDEDZ1DFIDIBATIZEL, / [ERELTVWS-5HI—E(&SA)
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FiEmRERIEERETOP2 @ £4(5]_704K

100%

90%

80%

70%

60%

50%

40%

30%

20%

20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265

118 12A 1A 28 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R

n=| 518 518 518 518 518 518 514 514 514 514 514 514 514 514 514 514 514 514 514 514 514

BEE 80.3 79.0 88.0 87.6 85.1 87.8 87.9 86.6 87.0 86.6 86.0 86.2 85.8 85.2 83.1 86.6 84.6 87.5 85.6 83.7 86.2
picdiacte/id —O0— 74.1 73.7 85.7 87.3 80.9 84.6 85.0 84.8 87.9 85.4 82.3 85.2 84.6 83.5 82.3 84.8 81.9 83.7 81.9 81.7 84.6
1EFEN —O0— 79.9 78.8 84.6 85.1 84.4 86.3 83.3 83.5 85.2 84.0 82.5 84.8 85.0 84.0 80.9 83.1 81.7 84.0 83.7 82.3 85.6
BRROMERT —O— 58.1 61.0 66.8 70.3 65.1 65.4 65.0 67.5 66.5 65.0 66.9 63.2 69.1 62.5 66.1 68.5 65.2 65.6 62.6 63.8 66.3
RE —O0— 70.1 68.1 79.0 78.4 73.2 79.9 76.3 77.6 75.1 76.3 73.2 75.7 78.0 75.5 74.1 77.4 77.6 79.6 74.7 75.5 78.6
BR-FLEOHBE * 71.4 64.3 76.2 88.9 75.0 87.5 72.7 91.7 88.9 75.0 44.4 50.0 60.0 75.0 64.3 88.9 93.3 87.5 100.0 84.6 61.5
BP0 * 64.4 73.1 71.1 81.9 75.2 78.9 75.7 75.8 72.4 77.3 77.2 78.3 75.9 76.0 74.5 78.1 76.4 79.1 75.8 83.3 73.5
ATEDIBRADRZ —O— 43.1 47.3 52.1 51.4 48.3 53.1 50.8 54.5 51.9 54.5 54.5 49.2 50.2 49.4 50.8 54.1 52.1 53.9 50.0 49.0 56.2
LIov—iE8) 45.8 51.4 55.4 57.9 55.4 57.5 53.1 57.4 54.3 54.3 55.6 51.6 54.5 51.2 51.4 53.5 54.7 54.7 53.9 57.2 62.1
ANEDZBR 59.8 64.9 68.1 71.4 67.8 70.1 69.6 67.7 71.8 70.8 66.9 66.3 68.3 67.3 65.6 68.1 68.5 70.2 68.7 69.3 71.6
BHoFEd —O— 45.0 49.0 58.5 57.7 54.6 62.9 60.3 59.7 59.7 54.1 57.2 54.3 58.9 58.9 57.8 57.8 56.4 59.5 60.7 56.6 59.3
K- BEOLDOIES) —O— 53.5 59.7 64.5 66.6 63.3 67.0 66.1 67.1 68.9 65.6 63.2 64.0 65.8 64.6 62.8 62.6 64.8 67.5 65.0 62.3 65.4
KIEDSNBHW-F5A -0 73.4 74.3 79.5 78.8 80.5 78.4 78.0 79.8 76.7 78.6 77.0 79.8 77.8 78.6 76.8 77.4 79.0 77.2 77.2 77.8 75.9

HBR - FEEOHB IN-Z : ABLTWSFEEN NS/ TEDOMLE IN-R:BliE (2IEE#A Tn=30KHESSEODIKE)
Q2 RICHFZEFRDEDEFCOVT, HRAFIRTEEDIEEBRLTOETH . TNENICDVT, HTEEZEDEIDITDBATZEW, / [FHRELTVS-5T]—E(&SA)
ﬁ Cross Marketing 88




FEmEEREDETOP2

100% r

90%

80% |

70%

60% |

50% -

40% |

30% -

0,
20% 20244 20244 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264 20264 20264 20264 20264 20264 20264
118 128 1A 28 38 48 58 68 7R 8H 98 108 118 128 1A 28 38 48 58 64 7R
n=[_ 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000
BEE 71.2 71.4 80.0 79.3 81.4 80.8 79.2 78.8 76.7 80.4 78.4 79.4 77.7 79.3 77.7 78.3 80.0 79.4 77.9 76.8 78.4
IRARYALHE —O0— 43.0 45.1 52.1 51.4 52.6 52.4 51.0 51.5 49.6 52.6 51.0 50.8 49.5 52.2 51.1 51.2 51.9 53.4 50.9 50.3 51.5
1EEN —O0— 54.7 55.0 64.3 62.4 65.1 64.7 62.1 63.0 61.7 64.7 64.4 62.9 61.9 63.9 62.4 64.5 63.7 64.8 62.1 62.2 62.8
TREROAERS —O— 78.9 78.7 84.8 83.6 87.0 86.3 83.7 84.2 82.6 84.8 85.0 84.8 82.5 84.4 83.0 83.6 85.2 84.2 82.9 82.1 83.5
xE -0 52.7 52.6 61.7 61.0 61.2 62.1 60.5 59.3 58.8 62.2 58.7 59.3 60.3 61.3 60.4 60.4 61.5 60.9 58.9 58.7 60.5
BR-FLEOHE * 70.0 72.6 75.2 73.1 78.1 76.2 78.4 79.5 79.1 76.7 79.5 76.2 77.6 76.8 74.7 VS 77.4 79.2 74.1 77.4 76.3
B0 « 56.9 57.0 65.2 65.1 66.2 67.4 64.3 60.6 62.3 64.3 64.3 63.3 62.7 63.2 62.2 64.6 65.0 62.8 63.2 62.6 63.9
BFEVIBRAORR —O— 72.7 72.8 78.9 77.5 82.9 81.7 79.1 79.1 78.0 80.6 80.3 79.5 76.4 78.7 77.7 78.3 80.7 78.5 76.8 77.4 79.1
Lov—E8 53.4 53.4 60.0 58.9 60.8 58.8 58.3 59.0 57.8 60.8 60.3 59.1 57.7 58.3 57.3 5985 59.7 60.5 57.7 59.1 58.9
ANEDZPR 46.6 47.0 55.7 55.1 55.8 54.7 53.4 53.6 51.7 54.4 54.6 51.7 51.7 53.5 52.1 54.1 54.3 54.7 51.9 52.7 53.7
BH0FH —O— 48.3 49.3 55.7 55.0 57.0 56.6 55.0 54.4 53.2 56.1 55.3 554 53.7 55.6 55.0 55.8 55.0 54.8 54.6 54.2 56.0
IR - BEOIDHDIEE —O— 62.2 63.9 70.0 69.0 72.2 70.1 68.3 67.8 67.7 68.9 69.1 69.0 67.1 69.5 68.7 68.7 68.9 70.0 67.9 68.3 69.5
FIEOSNH - FH5A —O— 68.5 67.7 74.3 72.1 76.6 733 72.4 72.9 71.6 75.1 74.3 73.6 71.8 73.9 72.2 73.8 74.0 74.5 71.5 72.4 73.4
HER-FEEOEE IN-Z : AELTVWSFEEN S /TEDOLES IN-X BllE
S~ (PR A = - ) = =7 4 (= > e = (V.54 —E5
Q3 RIHIFBETFEDEDEFCOVT, HBLFSEEDEENZANTVEVWESZEZTIN TNENIOVT, HTEFFZEDZ1DIIEATZEN, / [NEANTVEZV-5HI—E(&SA)
ﬁCross Marketing 89




FIEEERLENETOP2 @ 1£5_5B1%

100% r

90%

80%

70%

60%

50%

40% r

30%

0
20% 20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265
118 12A 1A 28 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R
n=| 1,492 1,492 1,492 1,492 1,492 1,492 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494 1,494
BEE 67.4 67.2 78.4 76.3 77.3 77.5 75.8 74.1 72.2 76.0 75.2 76.6 74.3 74.8 75.5 75.4 76.2 77.2 74.8 73.1 75.2
picdiacte/id -0 36.9 38.1 45.8 44.2 42.5 42.8 41.4 42.2 42.2 43.9 43.4 43.9 42.9 44.4 44.6 43.8 43.6 44.2 43.6 40.9 43.1
1EFEN —O0— 51.1 51.1 61.3 59.0 59.3 59.6 58.2 58.0 57.5 60.0 60.3 60.3 57.8 58.5 60.6 60.4 60.2 60.5 58.2 56.8 57.9
BRROMERT —O— 76.0 75.7 82.1 80.6 84.0 84.2 81.7 80.6 78.8 81.8 82.0 82.3 79.0 80.5 81.1 81.3 82.1 81.7 79.5 77.8 80.1
xRE -0 50.3 50.0 59.6 57.9 57.2 58.4 56.6 54.9 56.0 58.2 56.3 58.0 56.9 58.6 57.8 57.4 58.2 58.1 56.3 54.4 56.6
BR-FLEOHBE * 67.2 67.5 76.5 69.3 73.1 74.1 73.7 73.6 76.4 74.5 78.7 71.5 73.8 73.9 70.3 74.4 72.4 76.3 70.9 71.3 74.6
BP0 * 56.7 55.9 65.6 65.1 66.8 66.9 63.3 58.8 60.5 64.7 62.7 62.3 62.1 59.4 62.8 64.5 64.4 64.2 62.6 61.0 62.1
ATEDIBRADRZ —O— 70.2 70.8 78.2 75.1 80.8 79.8 76.4 75.1 74.9 78.2 77.4 77.2 73.2 74.6 75.7 75.2 78.6 76.8 73.3 73.7 77.1
LIov—iE8) 54.7 52.9 62.4 58.7 61.9 58.8 59.4 59.3 57.0 60.6 60.7 58.4 57.9 57.0 57.5 58.7 61.0 60.9 59.0 57.4 58.8
ANEDZBR 47.1 46.2 55.7 54.0 53.3 52.8 52.9 52.1 50.5 53.7 54.6 51.6 50.7 49.3 51.8 52.9 53.9 52.3 51.8 50.0 52.5
BHoFEd —O— 48.6 47.9 56.3 53.6 55.5 56.2 53.5 51.5 52.1 56.2 53.8 55.0 53.5 52.3 55.1 55.2 54.1 54.7 54.5 50.1 54.4
K- BEOLDOIES) —O— 63.0 62.7 71.2 68.6 72.4 70.1 69.7 67.6 68.0 69.9 67.6 69.0 68.6 68.5 69.3 68.1 70.1 70.2 68.5 67.8 70.1
FIEDANH - FBA 65.0 64.5 72.8 68.6 72.4 72.5 69.9 69.3 68.5 71.8 71.0 71.4 69.1 69.5 69.3 70.8 70.5 72.0 67.7 67.5 69.7
*HBR-FEEOHEB IN-R : ABLTVWSFEENVS S/ TBEDOMLS IN-X BlE
Nl 3 3 = = 785 = > N (— 5 TR =(\.=+—E5
Q3 RICHFREFRDEDEFCOVT, HRFISEEDIEENZANTVERWESBEZITIN.. TNTNUIDOVT. HTTEZEDZ1DI DIBATIZEN, /THZANTOEZW-5T]—E(&SA)
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FIEEERDENETOP2 @ %5t

100%

90%
80%
70%
60%
50% |-
40% -
30%
20% 20244 20244 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264 20264 20264 20264 20264 20264 20264
118 128 1A 28 3R 48 58 64 78 8H 98 108 118 128 1A 28 38 48 58 68 7R
n=[ 1,508 1,508 1,508 1,508 1,508 1,508 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506 1,506
BAEE 75.0 755 81.5 82.4 85.3 84.1 82.5 83.5 81.3 84.7 81.5 82.2 81.1 83.7 79.9 81.2 83.8 81.7 81.1 80.5 81.5
RARALHE —O0— 49.1 52.1 58.3 58.4 62.7 61.9 60.5 60.8 56.9 61.2 58.4 57.7 56.0 60.0 57.5 58.6 60.1 62.4 58.1 59.6 59.8
1EEN —O0— 58.3 58.9 67.2 65.7 70.8 69.8 66.1 68.1 65.9 69.4 68.4 65.4 65.9 69.3 64.3 68.7 67.2 69.1 66.0 67.6 67.7
FREROAERS —O— 81.8 81.7 87.4 86.6 90.0 88.3 85.7 87.8 86.3 87.8 87.9 87.3 85.9 88.2 84.9 85.8 88.2 86.7 86.2 86.3 86.8
xE -0 55.0 55.2 63.9 64.1 65.1 65.7 64.4 63.7 61.7 66.2 61.1 60.7 63.7 64.0 63.0 63.4 64.8 63.6 61.6 62.9 64.4
BR-FEEOHHE * 72.5 77.6 74.0 76.3 82.4 78.2 82.5 85.0 81.7 78.8 80.4 80.7 80.8 79.3 79.1 81.0 82.2 81.9 77.2 82.9 77.6
BH0fE « 57.2 58.3 64.7 65.1 65.4 68.0 65.6 62.9 64.6 63.7 66.4 64.6 63.5 68.1 61.4 64.8 65.9 61.1 64.0 64.7 66.2
BFEVIBRAORR —O— 75.1 74.8 79.6 79.8 85.0 83.5 81.7 83.0 81.0 82.9 83.1 81.7 79.7 82.7 79.6 81.5 82.9 80.1 80.2 81.0 81.1
Lov—E8 52.2 5B 57.6 59.2 59.7 58.8 57.2 58.7 58.6 61.0 59.8 59%/ 57.6 59.6 57.1 60.2 58.4 60.1 56.5 60.9 59.0
ANEDZPR 46.2 47.7 55.7 56.2 58.4 56.6 53.9 55 53.0 55.2 54.7 51.9 52.7 574 52.5 55 54.6 57.0 52.1 5558 54.8
BH0FH 47.9 50.7 55.1 56.5 58.4 56.9 56.5 57.2 54.4 55.9 56.8 56.4 53.9 58.8 54.9 56.4 56.0 54.9 54.6 58.2 57.7
IR - BEOIDHDIEE —O— 61.5 65.0 68.8 69.4 71.9 70.0 66.8 68.1 67.4 68.0 70.6 69.0 65.7 70.6 68.1 69.3 67.7 69.7 67.2 68.9 68.9
FIEOSNH - FH5A —O— 72.0 70.8 75.8 75.6 80.8 78.4 74.9 76.5 74.7 78.4 77.7 75.8 74.5 78.2 75.0 76.8 77.5 77.1 75.3 77.4 77.0
HER-FEEOEB IN-Z : AELTVWSFEEN S/ TEDOLES IN-X BllE
Q3 RICHIFBEFEDEDEFICOVT, HBLEFSEEDEENZANTVEWESEZTIN TNENIOVT, HTEFZEDE1DFTIREA TN, /THEANTVERW-5T]—E&(&SA)
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AEMEERIENETOP2 : F£4U5I_18i%-201%

100%

90%

80% o
LJ
@ (J
70% : o
(J
60% ® =
50%
40%
30%
20% 20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265
118 128 18 2R 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R
n= 476 476 476 476 476 476 478 478 478 478 478 478 478 478 478 478 478 478 478 478 478
BEE 69.5 70.4 77.5 75.2 78.6 81.1 74.5 74.7 72.2 80.5 74.7 79.3 71.5 78.7 75.9 75.5 79.5 77.0 72.6 66.5 75.9
picdiacte/id —O— 60.1 62.8 68.9 64.9 68.5 71.2 62.3 62.8 62.1 67.6 65.9 70.3 63.4 66.1 63.8 67.2 65.7 67.6 66.3 58.6 65.7
1EFEN —O0— 63.2 59.2 70.6 66.6 69.1 69.5 64.0 67.4 65.9 71.5 69.2 71.1 67.6 67.6 64.6 68.2 69.5 69.9 61.5 59.4 68.2
BRROMERT —O— 68.3 70.4 76.7 75.8 80.3 82.1 74.5 75.1 73.0 77.8 77.6 78.9 73.8 78.0 79.3 76.2 79.3 74.5 72.8 69.0 76.8
RE -0 61.3 60.9 68.3 64.5 66.0 71.0 61.5 66.7 65.9 69.7 64.4 65.5 66.9 65.1 64.9 67.4 67.2 67.6 61.5 57.5 68.2
BIR - FLEOHB * 65.7 85.2 74.2 86.8 87.5 82.9 90.6 87.5 71.0 92.9 86.5 82.9 81.8 83.3 87.9 96.0 70.4 89.7 69.2 71.4 88.0
BP0 * 62.1 64.3 77.1 68.0 73.0 77.1 68.1 64.5 67.4 71.7 74.3 71.3 66.3 67.6 64.2 70.3 70.6 72.6 66.9 60.7 70.0
ATEDIBRADRZ —O— 72.5 73.7 78.8 77.3 82.6 86.3 77.8 76.4 74.7 81.2 81.2 83.1 74.7 78.5 78.7 79.1 80.3 79.7 73.0 73.2 79.9
LSy —EE) 59.5 57.6 61.3 63.0 64.7 61.8 59.4 56.5 55.4 66.3 58.8 64.2 62.1 63.0 60.0 61.9 63.8 61.9 58.6 57.3 63.4
PN0E 57.1 59.0 66.0 65.8 65.5 66.2 64.0 62.3 61.3 68.8 64.2 64.0 60.5 63.0 62.1 64.2 64.4 63.6 57.9 56.3 65.1
BHoFEd —O— 60.1 62.6 68.5 63.9 71.0 73.1 63.2 66.7 62.6 70.7 66.1 73.2 64.6 67.8 67.4 65.5 68.6 67.4 65.9 60.3 70.3
M - BEDTHOIEED —-O0— 69.7 70.8 77.7 72.9 81.9 79.6 76.6 74.1 70.5 75.3 75.5 80.5 72.8 74.3 74.5 71.1 75.5 75.7 72.4 70.9 79.9
KIEDSNBHW-F5A -0 63.0 63.7 71.8 68.9 72.3 73.9 69.5 67.6 66.7 71.8 70.9 74.1 66.9 68.2 70.3 71.1 73.0 70.3 65.3 63.2 72.2
HBR-FEEOHE IN-Z : AELTVWSFEENVDH /TEDOMLSIN-:BlE (2IEBE#ANTN=30FKHESESBEOLOHIKE)
Q3 RICHFREFRDEDEFCOVT, HRFISEEDIEENZANTVERWESBEZITIN.. TNTNUIDOVT. HTTEZEDZ1DI DIBATIZEN, /THZANTOEZW-5T]—E(&SA)
ﬁCross Marketing 92




FIEMREBIENETOP2 : F£4U5I1_304%

100%
90% r
80% r
70% r
60%
50%
40%
30%
20% 20244 20244 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20254 20264 20264 20264 20264 20264 20264 20264
118 128 1A 28 38 48 58 68 7R 8H 98 108 118 128 1A 28 38 48 58 64 7R
n= 427 427 427 427 427 427 425 425 425 425 425 425 425 425 425 425 425 425 425 425 425
BAEE 67.7 65.3 77.3 70.3 78.2 79.6 77.9 75.1 72.9 76.2 79.3 76.2 77.4 74.1 71.8 73.2 78.1 74.6 74.8 77.4 72.5
RBRALHE —O0— 54.6 52.2 58.5 56.4 58.1 56.2 64.9 62.4 56.0 62.6 61.4 61.4 59.1 5.5 56.0 54.4 58.8 60.7 56.5 60.0 58.8
FEn —O0— 58.5 57.8 64.6 56.4 63.7 68.9 66.8 64.0 60.2 67.1 69.4 67.1 66.6 64.9 64.2 62.8 62.8 68.5 62.6 69.4 61.6
BEROHERS —O— 71.9 72.4 79.2 72.8 80.8 78.9 78.1 753 74.8 79.3 81.2 79.5 75.3 74.1 75.5 74.8 79.8 77.9 75.8 76.7 74.1
xE -0 55.0 56.2 63.7 56.0 62.3 63.0 64.9 63.5 59.3 65.2 65.6 61.4 63.8 63.3 61.6 60.9 66.8 63.5 60.7 64.5 57.4
BR-FEEOHHE * 85.7 79.8 82.1 75.4 88.6 90.9 84.7 87.2 88.7 83.8 92.8 84.5 80.3 82.3 83.7 84.1 89.4 88.6 76.9 86.7 85.4
B0 « 60.0 56.4 66.9 62.7 68.5 69.5 68.3 64.0 60.5 66.7 65.9 67.9 65.9 64.0 60.5 64.5 70.7 61.0 65.9 67.7 59.5
BFEVIBRAORR —O— 74.5 72.4 77.8 68.1 82.7 82.2 84.2 80.7 77.9 82.1 83.5 80.7 76.9 74.8 77.4 76.0 82.1 7R 75.5 76.9 78.4
Lov—E8 56.7 56.0 59.7 54.6 55.0 60.4 62.8 59.1 56.9 60.9 63.1 60.9 58.1 5585 51.3 57/l 60.2 56.5 56.7 60.7 59.5
ANEDZPR 49.9 45.9 54.1 47.5 49.6 55.3 54.4 53.4 51.8 55.1 57.6 52.2 53.9 52.9 47.3 51.8 55.8 54.4 53.6 54.6 53.6
BH0FH 54.1 49.6 57.1 54.8 58.1 60.7 60.0 56.7 51.1 58.4 63.1 60.7 60.0 5.3 53.9 56.2 56.2 56.0 54.1 60.0 57.9
R - BEOIHOEED —O— 66.5 64.4 71.9 64.4 72.1 74.0 70.1 67.5 69.2 70.1 75.1 70.4 69.4 65.6 67.8 68.0 70.1 69.6 68.2 70.4 70.1
FIEOSNH - FH5A —O— 65.6 60.9 67.7 64.9 71.7 69.8 69.4 67.3 66.8 70.6 73.9 69.2 69.2 66.8 64.5 66.8 70.8 68.9 66.4 70.6 65.6
HBR-FEEOHE IN-Z : ARBLTVSFEOENNSS /TEHOMLE IN-R:BlE
Q3 RICHIFBEFEDEDEFICOVT, HBLEFSEEDEENZANTVEWESEZTIN TNENIOVT, HTEFZEDE1DFTIREA TN, /THEANTVERW-5T]—E&(&SA)
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FIEMREBENETOP2 : F£4URI1_404%

100%

90%

80%

70%

60%

50%

40%

30%

20%

20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265

118 12A 1A 28 38 4R 5H 6H 78 8H 98 10A 118 12A 1A 28 3A 4R 5H 64 78

n= 537 537 537 537 537 537 524 524 524 524 524 524 524 524 524 524 524 524 524 524 524

BEE 69.8 70.9 79.3 79.9 80.6 78.0 76.3 77.9 73.7 79.2 74.8 80.0 76.3 76.9 76.9 76.9 78.1 77.3 77.7 76.3 77.7
picdiacte/id —O— 48.6 54.6 54.7 57.9 56.4 54.7 52.9 55.9 51.5 58.6 52.3 58.2 53.2 55.3 57.3 56.7 54.6 58.8 55.7 58.8 57.1
1EFEN —O0— 57.7 60.9 65.9 65.4 68.3 65.7 64.9 63.9 61.1 64.9 63.0 65.5 61.5 65.5 64.3 66.0 65.1 64.5 64.3 66.4 64.7
BRROMERT —O— 75.8 75.6 82.3 81.9 84.2 83.2 80.2 80.3 77.1 82.4 79.4 81.7 78.8 80.7 77.9 79.4 82.3 81.3 79.0 81.3 81.7
e -0 54.6 55.7 63.3 61.8 60.9 58.8 58.6 58.6 56.1 57.6 58.6 64.5 59.9 61.6 61.5 58.0 60.5 60.9 59.7 59.9 61.6
BR-FLEOHBE * 73.9 77.3 83.1 78.3 82.2 76.0 78.1 82.7 86.6 79.8 80.4 79.0 79.3 78.8 73.3 79.2 83.7 85.4 79.1 81.0 75.6
BP0 * 56.5 59.5 63.3 66.7 64.2 62.3 62.9 61.6 59.7 62.5 61.5 66.8 61.5 64.2 61.4 65.1 63.1 62.5 65.4 64.3 65.5
ATEDIBRADRZ —O— 76.4 78.6 80.8 82.9 84.9 83.4 79.8 82.3 80.0 83.6 79.6 83.8 78.6 80.3 78.2 77.9 81.9 80.7 78.6 81.9 80.7
LIov—iE8) 54.9 54.0 58.7 58.8 64.2 60.9 56.3 59.0 56.7 61.1 56.5 59.2 55.0 55.7 55.9 57.4 57.8 59.9 56.5 60.5 56.1
PN0E 44.5 45.6 50.3 53.1 54.6 52.0 47.9 50.6 43.5 50.4 48.3 47.1 46.9 50.8 51.5 48.7 47.5 46.0 51.5 51.7 49.0
BHoFEd —O— 48.8 51.8 53.3 58.1 54.4 55.3 52.9 57.6 49.6 57.1 52.7 55.0 52.9 55.2 55.7 51.0 54.4 52.1 56.1 55.9 56.1
K- BEOLDOIES) —O— 62.4 63.9 66.3 69.6 68.7 66.9 64.5 67.9 64.1 69.1 66.2 70.0 63.9 68.1 68.1 63.7 66.0 68.9 66.0 70.0 70.0
KIEDSNBHW-F5A —O— 65.9 66.1 72.3 69.1 74.5 74.5 67.9 71.0 67.9 72.5 70.2 71.8 67.2 71.2 68.7 71.0 71.9 68.9 67.6 70.4 71.6

*HBR-FEEOHEB IN-R : ABLTVWSFEENVS S/ TBEDOMLS IN-X BlE
Q3 RICHFREFRDEDEFCOVT, HRFISEEDIEENZANTVERWESBEZITIN.. TNTNUIDOVT. HTTEZEDZ1DI DIBATIZEN, /THZANTOEZW-5T]—E(&SA)
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FIEMREBIENETOP2 : F£4URI_501%

100% r
90% r
80% r
70%
60%
50%
40%
30%
0
20% 20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265
118 12A 1A 28 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R
n= 571 571 571 571 571 571 585 585 585 585 585 585 585 585 585 585 585 585 585 585 585
BEE 68.1 70.4 77.8 77.4 79.5 76.0 81.5 77.8 75.6 77.6 75.9 76.9 75.0 79.8 77.1 75.9 79.0 77.8 76.9 78.1 76.9
picdiacte/id —O— 38.5 40.3 46.8 47.6 51.3 50.3 49.1 48.2 48.9 50.4 48.9 45.6 43.9 50.9 49.1 48.4 53.0 49.9 48.2 49.4 50.9
1EFEN —O0— 51.7 51.8 62.5 58.5 64.3 58.7 61.4 60.7 61.0 61.0 61.0 60.9 55.9 66.8 64.1 64.8 64.1 64.8 63.1 60.3 60.9
FREROHES —O— 77.1 77.9 84.4 81.8 89.0 83.5 86.5 84.1 83.1 82.7 84.6 83.8 80.3 87.7 81.4 83.4 84.4 84.1 83.9 81.9 84.1
RE —O0— 45.4 45.9 59.2 59.0 58.3 57.6 61.4 54.9 54.9 59.8 56.9 54.0 53.7 60.3 56.8 54.9 57.3 57.1 56.8 54.9 57.8
BR-FLEOHBE * 55.6 64.5 65.9 68.1 68.1 65.5 75.0 71.4 68.9 66.7 69.0 71.0 77.7 70.0 72.2 70.2 66.7 65.7 66.4 73.3 71.6
BP0 * 52.5 52.5 61.2 61.1 64.2 65.1 61.7 56.9 61.6 61.9 61.2 55.8 59.5 64.7 60.3 60.3 60.6 59.4 57.8 59.3 61.2
ATEDIBRADRZ —O— 75.8 76.2 83.2 81.1 86.0 82.7 84.4 82.4 80.7 80.9 84.3 80.5 76.9 84.4 81.0 82.4 84.1 82.7 81.4 80.7 81.4
LIov—iE8) 50.8 53.1 58.7 55.7 58.0 56.9 60.5 57.9 59.1 60.5 60.0 59.3 56.6 59.3 57.4 60.9 59.3 59.8 56.8 59.3 58.3
PN0E 39.4 41.0 48.7 47.6 50.6 46.9 51.1 48.0 47.7 50.3 47.2 44.3 43.1 49.9 45.6 49.1 48.4 48.0 45.0 49.4 48.7
BHoFEd —O— 41.7 42.2 52.7 49.6 53.4 48.2 50.1 45.1 49.2 50.8 48.9 48.5 45.3 54.7 48.9 51.6 48.5 47.2 48.5 50.9 51.3
K- BEOLDOIES) —O— 56.9 56.7 67.1 64.1 69.0 64.1 63.4 62.2 64.4 65.6 62.6 64.3 62.1 70.6 67.2 67.9 66.5 64.6 63.6 65.5 63.4
FIEDANH - FBA —O— 64.6 66.0 70.2 67.6 74.6 71.6 73.7 71.3 71.6 71.1 72.5 71.6 67.9 75.0 71.5 72.1 72.6 72.6 69.2 69.4 72.0
*HBR-FEEOHEB IN-R : ABLTVWSFEENVS S/ TBEDOMLS IN-X BlE
Nl 3 3 = = 785 = > N (— 5 TR =(\.=+—E5
Q3 RICHFREFRDEDEFCOVT, HRFISEEDIEENZANTVERWESBEZITIN.. TNTNUIDOVT. HTTEZEDZ1DI DIBATIZEN, /THZANTOEZW-5T]—E(&SA)
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FIEMRBBENETOP2 : F£U5I1_601%

100%

90%

80%

70%

60%

50%

40%

30%

20%

20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265

118 12A 1A 28 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R

n=| 471 471 471 471 471 471 474 474 474 474 474 474 474 474 474 474 474 474 474 474 474

BEE 74.7 72.6 82.8 82.4 83.9 83.4 80.0 80.8 80.6 82.9 82.5 79.3 83.1 81.6 80.4 78.3 82.3 84.4 80.8 79.5 78.9
picdiacte/id -0 30.8 30.6 43.9 42.5 44.4 44.2 39.2 42.8 38.6 39.7 42.6 38.0 39.9 44.3 43.2 40.1 43.7 44.3 43.5 39.2 40.1
1EFEN —O0— 48.4 50.1 61.8 64.1 64.8 65.6 59.7 60.5 59.1 64.3 63.5 59.3 59.1 58.6 61.6 62.4 64.1 59.7 63.5 58.4 59.3
BRROMERT —O— 88.7 83.7 90.2 89.4 91.1 93.4 86.7 92.2 89.9 90.1 91.6 89.5 91.6 90.7 89.7 91.1 90.3 92.0 89.9 88.6 88.0
RE —O0— 47.8 45.9 57.5 58.6 59.7 60.1 53.0 53.4 52.3 62.7 54.0 53.8 54.9 58.9 58.4 54.6 61.0 56.1 58.2 57.4 56.8
BR-FLEOHBE * 52.9 53.8 50.0 60.9 56.3 76.9 70.0 60.7 54.5 56.3 55.6 52.9 57.9 66.7 50.0 65.2 52.0 55.6 78.6 43.8 50.0
BP0 * 52.8 50.4 59.6 62.6 61.6 65.1 60.8 53.7 61.6 61.1 60.8 60.0 58.5 53.1 63.8 59.0 62.9 57.7 57.4 58.5 62.5
ATEDIBRADRZ —O— 73.5 69.9 77.7 79.0 84.9 81.1 75.5 79.3 78.3 81.4 83.8 77.8 79.3 76.8 79.3 80.0 81.4 77.0 79.7 78.3 79.7
LIov—iE8) 52.7 51.6 60.9 59.9 65.2 59.2 54.6 60.3 57.0 60.8 65.0 56.3 57.6 60.5 62.2 59.3 60.5 61.8 61.6 58.6 61.2
ANEDZBR 41.4 40.8 54.6 54.8 53.3 53.1 48.9 48.5 46.2 48.1 53.6 48.1 50.6 48.9 53.4 49.2 53.8 54.9 47.3 49.6 50.6
BHoFEd —O— 41.2 41.0 47.8 48.0 50.3 46.5 46.6 47.3 47.5 48.7 54.0 48.1 46.0 46.2 53.6 48.9 50.0 48.9 50.4 46.8 48.1
K- BEOLDOIES) —O— 59.7 61.4 66.9 68.6 70.3 66.2 67.7 67.7 63.9 66.9 71.5 64.6 65.6 69.2 69.8 69.2 67.5 68.8 70.3 64.1 67.7
KIEDSNBHW-F5A —O— 73.2 69.0 78.3 76.9 80.7 78.8 73.0 75.3 72.2 79.5 75.7 72.6 78.1 78.7 75.5 74.7 72.4 82.7 77.2 76.2 74.9

HBR-FEEOHE IN-Z : AELTVWSFEENVDH /TEDOMLSIN-:BlE (2IEBE#ANTN=30FKHESESBEOLOHIKE)
Q3 RICHFREFRDEDEFCOVT, HRFISEEDIEENZANTVERWESBEZITIN.. TNTNUIDOVT. HTTEZEDZ1DI DIBATIZEN, /THZANTOEZW-5T]—E(&SA)
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FIEMREBBIENETOP2 : F£4U5I1_704%

100%

90%

80%

70%

60%

50%

40%

30%

20%
10% 20244 202445 20255 20255 20255 20255 20255 20255 20255 20255 20255 20254 20255 20255 202645 20265 202645 20265 20265 20265 20265
118 128 18 2R 38 4R 58 6H 7R 8H 98 10A 118 12A 1A 28 38 4R 58 64 7R
n= 518 518 518 518 518 518 514 514 514 514 514 514 514 514 514 514 514 514 514 514 514
BEE 77.2 77.6 84.9 89.4 87.1 87.3 84.0 86.2 85.0 85.6 83.9 84.4 83.3 83.7 83.3 89.3 83.1 85.2 84.2 82.5 87.4
picdiacte/id —O— 28.2 31.7 419 40.2 38.6 39.4 40.1 39.5 41.6 38.5 37.2 34.2 40.1 42.0 38.3 41.6 36.8 40.9 36.8 37.0 37.7
FFEO —O0— 49.8 50.6 60.8 62.9 60.2 61.6 56.8 62.3 62.8 60.7 61.7 54.7 62.5 59.7 55.8 62.6 57.0 62.1 57.6 60.3 62.3
BRROMERT —O— 90.7 91.1 94.8 98.1 95.6 95.8 94.6 96.9 96.3 95.7 94.9 94.9 94.2 92.8 93.6 95.1 94.2 94.6 94.4 93.8 94.4
RE -0 53.3 52.3 59.1 65.4 60.8 63.3 63.8 60.3 65.2 59.7 54.1 57.8 64.4 59.1 60.3 67.7 58.2 61.1 57.4 59.1 61.3
BIR - FLEOHB * 42.9 28.6 38.1 22.2 31.3 31.3 36.4 58.3 44.4 50.0 22.2 16.7 40.0 50.0 50.0 50.0 53.3 25.0 58.8 30.8 69.2
BP0 * 62.7 63.0 67.0 78.0 69.5 69.7 67.0 65.3 68.3 60.5 63.2 55.7 71.4 61.5 68.6 76.6 64.2 70.4 71.9 67.5 70.9
ATEDIBRADRZ —O— 63.3 65.3 74.3 74.5 76.3 74.5 72.4 73.0 75.7 74.5 69.6 71.2 72.2 75.5 71.0 73.9 74.3 70.8 71.4 72.4 74.3
LSy —EE) 47.3 48.6 60.8 61.6 57.7 54.2 56.2 61.3 60.9 55.6 59.1 54.9 57.6 55.6 56.4 59.7 57.0 62.6 56.6 58.4 55.4
ANEDZBR 49.0 50.6 62.0 62.2 61.4 56.6 55.1 59.9 60.9 55.3 59.1 56.4 57.4 56.2 53.7 62.3 57.6 63.0 57.6 55.3 56.2
BHoFEd —O— 45.8 49.8 55.8 56.4 55.8 57.7 58.9 54.7 59.9 52.3 50.0 51.2 55.8 54.5 51.9 62.3 54.1 58.9 53.5 52.5 53.9
M - BEDTHOIEED —-O0— 59.8 67.2 71.2 74.5 72.0 71.4 68.9 68.7 74.7 67.5 66.3 65.6 70.4 68.9 65.4 72.4 68.9 73.2 67.9 69.6 67.5
KIEDSNBHW-F5A -0 78.8 79.2 84.9 84.9 85.5 84.0 80.2 84.2 83.3 84.8 82.9 81.9 81.9 82.1 81.5 86.0 82.7 83.5 82.9 84.6 82.9
HBR-FEEOHE IN-Z : AELTVWSFEENVDH /TEDOMLSIN-:BlE (2IEBE#ANTN=30FKHESESBEOLOHIKE)
Q3 RICHFREFRDEDEFCOVT, HRFISEEDIEENZANTVERWESBEZITIN.. TNTNUIDOVT. HTTEZEDZ1DI DIBATIZEN, /THZANTOEZW-5T]—E(&SA)
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A R{MEER -

=@

100%
80% OWH—WO—W
60%
40%
20%
0% 20244 20244F 20255 20254 20254 2025 20255 20255 20254 2025 20254 20255 20254 2025 20265 20265 20265 20265 20264 20265 20265
118 128 1A 2A 3A 48 58 68 78 8A 98 108 11A 128 1A 2R 38 48 58 64 78
n= 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000
Sottnsid, BHINEHNS 36.6 35.8 35.6 36.2 33.7 33.8 36.1 36.7 33.7 34.9 35.2 34.1 36.0 36.7 35.9 36.7 34.6 36.7 35.7 359 33.8
SOOI, BHLTERHMBHEDNAN -0 63.4 64.2 64.4 63.8 66.3 66.2 63.9 63.3 66.3 65.1 64.8 65.9 64.0 63.3 64.1 63.3 65.4 63.3 64.3 64.1 66.2
SOBNRAETFEPE VMG HIHE B ALV —O0— 30.4 28.2 269 289 27.8 26.6 28.4 28.4 29.1 29.1 28.3 26.1 30.3 29.6 29.9 30.8 28.4 28.4 30.1 28.2 28.7
HELBNTOATDPDIZL —0— 69.6 71.8 73.1 71.1 72.2 73.4 71.6 71.6 70.9 70.9 71.7 73.9 69.7 70.4 70.1 69.2 71.6 71.6 69.9 71.8 71.3
SOHEOPFEBOENASEOTECVBLIICES —O0— 80.6 79.8 83.4 80.2 85.9 85.4 829 82.2 82.7 83.4 829 84.6 80.9 81.6 80.3 81.5 82.8 82.1 80.0 78.4 81.0
SOEOPEFEEDEN N TETVBLIICES 19.4 20.2 16.6 19.8 14.1 14.6 17.1 17.8 17.3 16.6 17.1 15.4 19.1 18.4 19.7 18.5 17.2 17.9 20.0 21.6 19.0
FEROCELDE, VEOEFEEFEESLIL 49.8 49.8 50.1 51.9 48.9 51.5 50.9 51.2 50.7 51.1 49.1 51.0 49.4 50.5 49.2 52.1 50.9 50.9 50.7 49.8 51.1
WEOEFEBEX TIEROEEIHRZL —O0— 50.2 50.2 49.9 48.1 51.1 48.5 49.1 48.8 49.3 48.9 50.9 49.0 50.6 49.5 50.8 47.9 49.1 49.1 49.3 50.2 48.9
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ERMIEER - 2@

100%
80%
60%
40%

20%

0% 20244 20244F 20256 20254 20254 20254 20256 20254 20254 20254 20256 20254 20254 20254 20266 20265 20265F 20265 20264F 20266 20264F
118 128 18 2R 38 48 5H 68 78 88 98 108 118 128 18 28 38 48 5H 68 78

n=| 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000
INDBIE LOBNEPPEDDHZEEE T BLICESEHERL 69.5 68.9 71.0 70.2 71.1 71.0 69.8 70.6 69.6 72.6 70.5 713 67.2 69.1 68.5 70.9 711 70.9 69.0 67.5 69.6
FREYENIRE TEEZENCITBLICESZHERLV —O0— 30.5 311 29.0 29.8 28.9 29.0 30.2 29.4 30.4 27.4 29.5 28.7 32.8 30.9 315 29.1 28.9 29.1 31.0 32.5 30.4
HOPEFHERCESLTVS —O— 50.0 49.2 49.5 50.9 50.2 50.5 50.4 50.0 48.9 50.3 50.3 51.4 52.0 54.0 52.0 53.8 52.0 Sili5 52.8 51.4 52.4
HOPELIUHESL TVBEFNIRL —O— 50.0 50.8 50.5 49.1 49.8 49.5 49.6 50.0 51.1 49.7 49.7 48.6 48.0 46.0 48.0 46.2 48.0 48.5 47.2 48.6 47.6
BOESUEEG 1 FRIICHA TR ERS —O0— 44.3 43.5 44.1 43.5 42.8 424 42.3 43.6 41.8 43.6 42.3 43.6 43.1 44.9 43.4 44.3 43.1 42.8 43.9 43.1 44.3
BOOBESUMER 1 FFICHEATOULABAERS 55.7 56.5 55.9 56.5 57.2 57.6 57.7 56.4 58.2 56.4 57.7 56.4 56.9 55811 56.6 5557 56.9 5722} 56.1 56.9 55.7
BHOESUEEESHE 1 FRICSSDERMBERS 44.1 2.4 44.5 434 43.6 41.7 42.4 42.6 42.6 44.3 42.8 422 42.6 45.8 43.5 45.5 423 42.1 42.4 41.0 41.8
BOOESUEERFSHE 1 FHICSLOEEUIBMRBERS —O— 55.9 57.6 55.5 56.6 56.4 58.3 57.6 57.4 57.4 5557 57.2 57.8 57.4 54.2 56.5 54.5 57.7 5729 57.6 59.0 58.2

Q4 RICHFBIEBEZNZNICOVNT, A & BOESSHHRIEDRRIGTEWNEIZIEA TIZEN, (&SA)

ﬁCross Marketing

99




A R{MEER -

=¥i:116)

100%
80%
60%
40%

20%

0% 20244 20244F 20256 20254 20254 20254 20256 20254 20254 20254 20256 20254 20254 20254 20266 20265 20265F 20265 20264F 20266 20264F
118 128 18 2R 38 48 5H 68 78 88 98 108 118 128 1A 28 38 48 5H 68 78

n=| 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000

ELAORERUTSHE 1 FRICSIDERMDERS 31.7 29.7 28.6 27.9 25.4 22.2 24.0 24.8 25.6 25.5 25.0 32.2 37.5 36.5 35.0 35.6 29.3 26.4 28.9 28.2 28.8
ERAEORTISE 1 FRICSLDEOULIBARBERS —O0— 68.3 70.3 714 72.1 74.6 77.8 76.0 75.2 74.4 74.5 75.0 67.8 62.5 63.5 65.0 64.4 70.7 73.6 71.1 71.8 71.2
RIAOHEOPEIBOREHOHENENIBETNSLICES —0— 59.4 60.8 61.0 61.3 63.2 62.6 62.4 62.4 62.1 63.8 63.3 63.9 60.0 61.1 62.4 62.3 61.7 62.8 61.4 62.6 62.5
HOLEHMEBNONTVBNIRE IS HRDHENBLIIBBNEL —O— 40.6 39.2 39.0 38.7 36.8 37.4 37.6 37.6 37.9 36.2 36.7 36.1 40.0 38.9 37.6 37.7 38.3 2 38.6 374 37.5
BADGEHRNBESLS5ZABICL TOERL —O0— 51.6 52.0 52.4 52.9 52.5 52.2 55.1 54.3 52.9 52.6 53.3 E52 53.5 52.4 53.4 54.5 52.0 51.8 52.2 54.1 53.0
BRIBILWESL S Z IR CED AN TVEW 48.4 48.0 47.6 47.1 47.5 47.8 44.9 45.7 47.1 47.4 46.7 46.8 46.5 47.6 46.6 45.5 48.0 48.2 47.8 45.9 47.0
SHEEMMO_LNDSESEEFIEIRRS 79.9 79.4 83.1 80.5 84.9 84.6 82.7 83.1 80.9 83.5 83.2 83.9 78.1 79.6 79.2 79.7 82.5 83.0 81.3 80.7 82.3
HEEMMISEREID —O0— 20.1 20.6 16.9 19.5 15.1 154 17.3 16.9 19.1 16.5 16.8 16.1 21.9 20.4 20.8 20.3 17.5 17.0 18.7 19.3 17.7
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ERMIEER - B3 @

100%
80%
60%
40%
20%
0% 20244 20244F 20256 20254 20254 20254 20256 20254 20254 20254 20256 20254 20254 20254 20266 20265 20265F 20265 20264F 20266 20264F
118 128 18 2R 38 48 5H 68 78 88 98 108 118 128 18 28 38 48 5H 68 78
n=| 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000
BHOIESLD, FREEPMDADHICRLEZL 47.0 47.9 47.5 45.9 47.1 48.0 47.5 46.6 47.0 47.8 46.7 46.7 47.4 46.0 46.8 48.3 46.4 46.3 45.2 45.1 45.4
FIEPRDOADIELDE, BDOEFERBICLEV —O0— 53.0 52.1 52.5 54.1 52.9 52.0 52.5 53.4 53.0 52.2 53.3 b3l 52.6 54.0 53.2 51.7 53.6 53.7 54.8 54.9 54.6
TS IEPRD AEE O N BRMRERIRN THRETHOIL —0— 28.5 29.3 28.1 27.6 27.2 27.4 28.6 28.4 27.8 27.4 26.4 26.1 29.0 28.0 29.2 30.7 26.6 27.2 26.2 27.4 26.9
HEOBELDOTEITBASY, PUIEEBEB L THEALEW —O— 71.5 70.7 719 72.4 72.8 72.6 71.4 71.6 72.2 72.6 73.6 73.9 71.0 72.0 70.8 69.3 73.4 72.8 73.8 72.6 73.1
LV TEHREIMBATA S KREN CBIMBAN AEORINETZE RS —O0— 33.7 B85 334 324 33.2 58] 34.9 33.6 329 33.8 31.0 33.0 34.1 33.9 34.0 33.2 31.3 Sl 333 33.9 32.6
AEORINEH AR EEOENSTEENBNEES 66.3 66.5 66.6 67.6 66.8 66.7 65.1 66.4 67.1 66.2 69.0 67.0 65.9 66.1 66.0 66.8 68.7 66.9 66.7 66.1 67.4
INHBOBRRKE. EFHR0U-5 -2y T2ETINRETHSD 32.1 32.6 313 31.6 30.1 29.5 32.8 30.9 30.0 58] 29.6 29.5 32.7 5815 32.7 344 31.2 Sl 32.6 334 31.4
EBMELDE. BROCLCEEZBITHNETHS —O— 67.9 67.4 68.7 68.4 69.9 70.5 67.2 69.1 70.0 66.7 70.4 70.5 67.3 66.5 67.3 65.6 68.8 66.9 67.4 66.6 68.6
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A R{MEER -

=¥i:10)

100%

80% |

60% |

40% |

20% |
0% ["202a% | 2004% | 20254 | 2025% | 20254 | 20054 | 20254 | 20255 | 20254 | 20054 | 20254 | 2025& | 20054 | 20254 | 20265 | 20264 | 20064 | 20264 | 2026& | 20065 | 20265
118 128 18 28 38 48 58 [3;] 78 88 ] 108 118 128 1A 28 38 48 58 68 78
n=[" 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000
EOMBARRERMIDIC. HERE HFRCLRBBIEES 256 26.7 24.2 24.7 229 2238 24.3 25.2 256 26.7 23.2 23.1 26.2 25.8 26.0 312 287 27.9 28.0 317 28.4
EROEENEABIILEEZBE HEBE FFBASTHBLEBS —o—| 744 73.3 75.8 753 77.1 77.2 75.7 74.8 74.4 733 76.8 76.9 73.8 74.2 74.0 68.8 71.3 72.1 72.0 68.3 71.6
ZUBEIDN DB T, MIRIRFCOSUVESLELRL —o—| 478 46.6 49.2 49.0 47.5 47.0 47.8 46.2 47.8 49.2 488 47.4 47.0 47.0 46.1 50.3 47.0 48.1 46.2 471 47.2
MIREESIAOERM LD, E15CE0 TOXY MBS —o—| 522 53.4 50.8 51.0 525 53.0 522 53.8 52.2 50.8 51.2 526 53.0 53.0 53.9 49.7 53.0 51.9 53.8 52.9 52.8
BAOENFHE L, SRS —o—| 280 26.7 24.9 263 25.9 25.0 27.0 27.1 26.1 25.8 25.7 28.8 34.3 34.8 33.1 35.0 32.0 328 325 309 313
BAOERNHER AL, S%50B —o—| 720 73.3 75.1 737 74.1 75.0 73.0 72.9 73.9 74.2 74.3 71.2 65.7 65.2 66.9 65.0 68.0 67.2 67.5 69.1 68.7
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ERBENED S

80%

60%

40%

20%

0% T™2004% | 2024% | 20254 | 2025% | 20254 | 20255 | 20254 | 20258 | 20254 | 20256 | 20055 | 20255 | 20054 | 20256 | 20065 | 20264 | 20265 | 20264 | 2026% | 20264 | 20264
118 128 1A 28 38 48 58 68 78 88 98 108 118 128 1A 28 38 48 58 68 78

n=[ 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000
HEEORNT. BHEIOBRRIPZEREABCLREN 57.6 59.9 60.5 59.0 63.8 60.1 58.5 61.5 59.1 60.7 60.7 65.0 57.2 59.7 59.1 59.3 61.8 61.0 58.1 57.8 59.2
HOUEETICEDCHAEEEL TVERN —o—| 595 59.2 64.7 60.9 66.0 63.9 63.1 63.0 60.7 63.3 63.3 65.6 59.3 60.9 59.9 60.3 64.0 63.8 60.1 59.1 61.9
EFEOLIEERNT, NESBOERRLEEEURLN —o—| 476 46.8 50.0 46.5 50.5 50.8 49.5 47.9 46.4 48.9 48.9 49.9 48.2 47.3 46.8 46.8 48.9 48.2 47.0 46.7 47.7
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n=

24F11AAE 24 3,000 20.0 21.9 9.4 24.1 29.0 46.8
24F12FAE 2 3,000 29.5 20.6 9.9 25.7 29.5 44.8
256 1A:AE 24 3,000 29.3 21.9 9.3 24.7 29.3 46.0
25% 2R85B 2% 3,000 29.3 20.3 10.5 25.5 29.3 45.2
254 3AHFE 24k 3,000 208 22 10.9 229 | 208 | 47.3
254 4BHBE 2k 3,000 283 224 04 24.9 | 28.3 | 46.8
254 SAHRA 2k 3,000 30.5 2.4 8.3 22.6 | 30.5 | 46.9
254 6AHAE 2% 3,000 31.3 21.4 9.8 21.7 | 31.3 | 47.0
255 7HAE 24K 3,000 29.2 PR3 10.0 22.1 29.2 | 48.7
254 8HIA 2K 3,000 30.5 21.7 9.4 24.5 30.5 | 45.0
255 9AAE 24 3,000 30.0 21.5 9.7 24.3 30.0 | 45.7
25F108#E 2% 3,000 29.8 21.6 10.3 24.3 | 29.8 | 45.9
2511 AHE 24 3,000 28.8 211 10.5 24.8 | 28.8 | 46.4
25 12ARE 2K 3,000 29.6 19.6 9.7 26.6 29.6 43.7
26% 1RA#AE 2K 3,000 29.5 21.2 9.2 25.0 29.5 45.5
265 2HiAE 2K 3,000 29.7 21.4 9.9 24.7 29.7 45.5
265 3AAE 24K 3,000 28.7 223 11.1 22.6 | 28.7 | 48.7
26% 4BHE 2K 3,000 28.4 21.2 &7 26.0 28.4 45.6
265 SHAR 24K 3,000 30.6 20.2 10.7 23.1 30.6 46.3
265 6AAE 24K 3,000 29.3 21.1 10.0 23.6 29.3 47.2
26% 7ABRE 24 3,000 29.7 20.8 11.1 23.2 | 29.7 | 47.1
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